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Akron man offers owners of small businesses safe,
inexpensive way to learn from those with experience

Marketing
strategies
compiled
in book

By Paula Schkels
Bieacon Jourmal businsss wrfher

Alron business coach Ron Finklestein
asked successfin] businass cwne rsaround the
country toshare marleting strategies that
they used to grow their c ompanies.

Now ha's compiled their tipsintoa book:
??EMa?keting Seevets (That Work) to Grow

mles,

Marketingisa major challange for mest
businesses, Finklkestein sald, but it doasn
have to be complicated, hard or expensive.

“8maller business owne s don 't
understand marketing, its imp ortance or
whototrst,” he said.

“In creating this book [ wantad to
provide small-business owners with a safe
and ine xpensve way to leam about
marketing from otha r business owners who
have bean there,done that, "he said.

Noting that the book featuresa dozen
glali?m%he added:“[ ako walﬁlltied to o

p Akyon by promoting successfil pacp
that few people know about.”

The softcover boolk s avai ible for $19.95
through Amazon.com,

Bamesand Noble.com, the Fairlawn Borders,
or Finklestein’s cwn Web sita, https//
woww A 9marketin gee crets.com.

Finklestein is president of Akris LLC,a
business coaching and ¢ onsolfing fym,and
has authpred other boaks.

Each contributor to his ktest book was
salected for the uniqueness of his orher
markstingstra
impkment that strategy immediataly,
Finkkstein said.

Faula 5c ek can be mached at 330-955-2 T4 L or

f ks e heaoa o ui @ Lo m

Local businesses
share marketing tips

Several Akron-area busi-
nass owners gontributed tips
tothe book 49 Madsling Se-
avats (That Wewk) o Grow
Salss. Herg's a condensed
warsion of some advice:

Network for referrals

Source! Laura Ladfall and
tames Hormyak, S-ta8
Connas,

Top-producing salespaopla
rarehy call cold because they
focus avary day on developlng
relationships that wil genarate
business by refarmal.

Thatwo cardinal rylas of
networking: Havathe mind-
st of helping others, and
don't try to sl

AT & networking function,
ook for peopie who target
girmitar markets, Your frstfour
questions should be: What
doas your firm do? What do
you do for your firm? What s
your tardet market? How long
hawe you basn with your frm?

ITthe parson might be a
mutually banaficial contact,
exchanga cards and say,
"Maybews should get
todether To 92e how we Gan
help each other develop soms
business. When would bethe
badt time ta call?"!

Ifthey'ra not a good fit,
polltaly ewonsa vourselr.

hosting onling seminars.

Yo can use them fo
demonarate your product and
explain to litenargidenars
Fimy thay would Peneit, Or
use your Knowledge of tha
market 1o reach cut to paople
through educaticnal
seminars.

Tips For Webinars:

+ Kesp your e-mal
anmounanathe Wabinar
shart.

*+ Foous on sharing
Knowded ge.

« Offer & writhen report to
attendess.

+ Bringin industry expearts.

+ Racord the sessons and
post online,

* W oy your conference
software,

* Ingorporate suray
questions.

Hold a party

Saures” Dabaral
Chaddock Brown, AlWiite
ik

Plan a cna-day event
designed to bring curious
potential customersinto
axplore your store,

Buf pay atfention o the
details. Have a clear
obgeclive, such asa gand
opening, a year-end nventory
clear-out, ora customer
appraciation day.

Sebact an offer that will

banuses on that day.

Find a way for a coupls of
your vendors to particieate.
Hawe some Kind of simpls
finger food avallable.

Stayinformed

Sawrcer dohn Hatenay,
ez Fkm.

Business owners ignaora
daily news at thelr paril whean
they can becorme giobally
Sawy in 1O minutes a day.

Call theWall Strast lournal
at 200-568-7625 and sign
up Tor a frlal subscription.
Reading it onine s not as
effectlve; your eyes can
intemprat 10 timas mora
information in print.

Try this strategy for quickly
detemmining whether thera is
arything refevant toyour
imdustry or your life:

Secticn A2 Read Waal's
News, On Page2, scan
headinas for an idea of
pressing economic Bsuses. On
the opinion pade, read the
first and last paragraph of
each aditorial,

Saction B (Market Place)
and Sectlon C (Money &
Iveestingl: Skim the headines
while askingyeurself whether
any of thisis relevant to you of
wour indu stng. I not, mowve cn,
If yes, skim the story, then st
it asdetor more tharoudh

,and the ability to ; : appeal to customers and reading on the waekend.
Host"Webinars inspire people to come visit Be open to change
Sauroa’ Doty Philabaurt, you, Getyour employaes Saursst Randi Gelte
interet Assoolation Corp. axcited, perhaps offering them e
at ; i i _ ——




